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I. PROGRAM OVERVIEW AND REQUIREMENTS

The Master of Arts degree in Digital Media Studies requires 48 hours in digital media studies and related courses. During the first two quarters of the program, all students are required to follow a sequence of foundation courses, for a total of 16 credit hours: one course in design, two courses in the technical area, and one course in the critical area. In the Fall Quarter of the second year, students are required to take one research methods course (4 hours). Students are also required to take one advanced course of their choosing in the design and critical areas (8 hours).

Students will pursue 16 unrestricted elective hours to build upon their work in digital media studies. Most graduate students take advanced courses offered by the Digital Media Studies program. Graduate students may also pursue graduate-level courses in other areas such as art/design, business/management, computer science, cultural studies, international studies, literature, mass communications, music, philosophy, and more.

Graduate students may conduct up to four credit hours of Independent Study under the direction of a DMS faculty member. Students may also devote up to four credit hours to an Internship. Finally, the master’s degree in Digital Media Studies requires an M.A. Thesis (1-8 credit hours) or Project (1-4 credit hours).

The normal course load for graduate students is 8 credit hours per quarter.

Required Course List


1st Year
DMST 4000 Digital Design Concepts 

DMST 4100 Technical Foundations of Digital Media 

DMST 4150 Advanced Technical Foundations of Digital Media

DMST 4200 Critical Approaches to Digital Media 

2nd Year
DMST 4850 Digital Media Studies Research Methods

DMST 4800 Thesis (1-8 hrs.) 

DMST 4900 Project (1-4 hrs.)

Elective Course List
Graduate Students may not receive credit for taking 2000-level courses.  Some graduate students with no background in graphic design or computer science may be required to take one or more 2000- level classes (for no credit) to fulfill prerequisites.

Design

DMST 3315 Designing Social Awareness
DMST 3325 Site-Specific Design
DMST 3335 Advanced Electronic Media Design

DMST 3347 Professional Practice 

DMST 3355 Interactive Art & Design 

DMST 4335 Identity & Branding 

DMST 4345 Typography

DMST 4355 Net Art & Design 

DMST 4365 Digital Video Art

Technical

DMST 3120 Internet Programming 

DMST 3140 Local Area Networks

DMST 3211 Introduction to Interactive Media

DMST 3215 Field Production & Editing 

DMST 3230 Multimedia Authoring Tools 

DMST 3502 Advanced Web Building and Site Management

DMST 3510 Web Application Development

DMST 3550 Digital Audio Production
DMST 3560 Advanced Digital Audio Production

DMST 3600 Introduction to 3D Modeling & Animation
DMST 3650 Advanced 3D Modeling & Animation

Critical

DMST 3010 Digital Noesis

DMST 3100 Telecommunication & Internet Economics

DMST 3190 Innovations in Mass Communication

DMST 3200 Telecommunication & Internet Law

DMST 3480 Information Society:  Public Policy & Technology

DMST 3700 New Media Law and Regulation 
DMST 3900 Special Topics in Digital Media

DMST 3911 Religion and Contemporary Media

DMST 4503 Seminar in Internet Communication

Other
DMST 3900 Special Topics in Digital Media Studies
Recent offerings include: Heidegger Seminar; World Wide Web Programming; Streaming Media; Designing Digital Learning; Multimedia Systems
DMST 4980 Digital Media Studies Internship

DMST 4981 Independent Study

Availability of elective courses may change. The DMS Web site always provides the most up-to-date information on course offerings, including complete course descriptions; please check out http://dms.du.edu. You may also consult the DMS Graduate Director for more information about new offerings.

II. GENERAL PROCEDURES AND POLICIES

1.         REGISTRATION PROCEDURES

The first quarter that students register for classes, registration materials will be mailed to them. They may then register online at http://www.du.edu/registrar/registration/  or in person at University Hall. In all subsequent quarters, registration materials will be available in the Digital Media Studies office. Before each new quarter, students should set up an appointment or attend an advising session with the Graduate Director of DMS to draw up a course plan, and then register via the Web or in University Hall. 

Note: The University will assess late fees if students do not register before the first day of class in a particular quarter. For information on late registration service charges and important dates, please check the following URL: http://www.du.edu/registrar/calendar/impdates.html
2. 
PROVISIONAL STATUS

Some students are admitted to our Master's programs on provisional status because we have not received their scores on the Graduate Record Exam (GRE) and/or have not received proof of the completion of the baccalaureate degree. Others have GRE scores or undergraduate GPAs that are below the minimum criteria required for admission to the Master's programs, and must earn a B (3.0) average or better with no grade less than a B- in the first 8 hours of coursework in order to be switched to regular status. 

According to University policy, graduate credit earned under the provisional status is limited to 15 quarter hours at the master's level. Therefore, students must make the necessary efforts to achieve regular status (such as taking the GRE, etc.) as soon as possible so that neither their enrollment nor graduation plans will be impaired. If students have questions, they should consult the DMS Graduate Director.

3. 
INCOMPLETES

According to University Policy, an incomplete grade can be given only when, due to circumstances beyond the student's control, s/he is unable to complete the class. Incomplete grades for all graduate and professional students will appear on the transcript as an "I" for one year. During that time they will have no impact on the grade point average. After one year, or at the time of graduation, any incomplete(s) will change to "F(I)" on the transcript and will enter the grade point average as an F.

Academic Deans may approve one or more extensions of an incomplete for up to one or more academic years. However, the Digital Media Studies Program has the discretion to institute stricter rules.  The Program's policy requires that an incomplete grade must be removed by the Wednesday of the fourth week of the next quarter that the student is in residence. It is the policy of the Digital Media Studies Program that this deadline for removal of incompletes may be extended only with the permission of the instructor of the course involved, and such permission must be communicated to the Digital Media Studies Graduate Committee in writing.

Students with two or more unremoved incompletes (due to extended deadlines) must receive approval from the Graduate Committee to take an additional incomplete. Requests for additional incompletes will be submitted in writing, with proper rationale, to the Graduate Committee, and must be supported by the course instructor.

To remove an incomplete, students must get a Change of Incomplete form from the Registrar’s website at http://www.du.edu/registrar/forms/incomplete.doc.  They must submit the form to the instructor along with the work required to make up the incomplete.  For students who are near graduation, please refer to the Schedule of Deadlines for removing incompletes.  Persons not meeting these deadlines will automatically be delayed one quarter in receiving their degree. 

4. 
CONTINUOUS ENROLLMENT POLICY FOR GRADUATE STUDENTS

Graduate students are required to be registered for at least one quarter each school year. A student who fails to register in at least one of any four consecutive quarters (including summer) will be dropped from regular student status. The student will not be reinstated without reapplication and payment of one quarter­hour fee for each year not registered, provided that the student is within the time limitations established by the University for the degree.

When a student in a graduate degree program is not registered for one or more quarters, it is necessary to complete a readmit form in the Graduate Studies Admissions Office in order to have registration materials generated.

For M.A. Thesis students: Students who have completed all course work and are working on a thesis but are not taking course work may receive loans, defer loans, and/or use university facilities or health insurance by completing a Graduate Enrollment Certification form (available from Graduate Studies, MRB 4). They will then be charged a $150 fee, which is good for 4 quarters. Students who wish to defer a loan or maintain eligibility for one year (may receive a loan for two years after completing coursework) will be registered into a course called "Continuous Enrollment" (CE), effective for four quarters. The class will be without credit and will not appear on the transcript. 

Students who wish to have access to the library and computer lab while working on a thesis should take the completed form to the I.D. Card Access Office in Driscoll Center where it will be processed. Graduate students desiring health insurance should similarly take the completed form to Health Services.

5. 
UNSATISFACTORY GRADUATE STUDENT PERFORMANCE

According to University policy, a grade point average (GPA) of B (3.0) or better is required for the M.A. and M.S. degree. It is the policy of the Digital Media Studies program that when a graduate student receives a third grade below a B, his/her progress will be reviewed by the DMS Graduate Committee. The Committee will normally terminate the student from the program if his/her GPA is below a 3.0. However, if evidence is presented suggesting that special circumstances account for the poor performance, the Graduate Committee shall have the option of allowing the student to continue in the program with the understanding that the GPA must be raised to a 3.0 at the time of the next grade reports or the student will be terminated from the program. Graduate student performance will be reviewed on a quarterly basis by the Director of Digital Media Studies and each student's advisor. Students who receive a second grade below a B will be notified of the program’s policies in this area.

6.
ADVANCEMENT TO CANDIDACY

Students must keep track of their credits and notify the Graduate Director of their plans to graduate at the beginning of the quarter before they intend to graduate. At that time, the DMS office will check its records on the students’ credit hours and any other requirements and file the paperwork necessary to advance a student to candidacy for the Master's degree. Two to three weeks later, the DMS office will send notify that the advancement to candidacy has been approved, and that the student has fulfilled all the requirements for the degree. The student will then need to pick up an Application for Graduation from the DMS office.

7. 
APPLICATION FOR GRADUATION

Students must file a formal application for graduation in the Office of Graduate Studies (University Hall, Room 216) at least one quarter prior to the quarter of graduation; i.e., if a student plans to graduate in the Summer quarter, the application must be filed before the end of Spring quarter. Failure to do so will automatically delay graduation to a subsequent quarter. 
Also, students should plan their graduation date carefully, because if they apply for graduation for a specific quarter but do not graduate at that time (for whatever reason), the application will be deferred for one quarter, and the student will be charged a $20 processing fee. The student must then reapply for graduation for a subsequent quarter. Applications are available in the DMS office and must be signed by the Graduate Director of Digital Media Studies. The Graduate Director can choose NOT to sign a student’s application for graduation if the student is not expected to meet all graduation requirements by the intended date of graduation. Instructions concerning commencement ceremonies in June and August and the obtaining of caps, gowns and hoods will be mailed about a month before the end of those quarters.

NOTES ON GRADUATE STUDIES PROCEDURES AND DEADLINES
1)  The completed Schedule of Oral Examination must be scheduled by the candidate and advisor, and received in the Office of Graduate Studies at least THREE WEEKS PRIOR to date of oral examination. Graduate Studies deadlines and other important dates may be found on the Web at http://www.du.edu/grad/deadlines.html
2)  Application for graduation forms, instructions for preparation of the thesis, and more are available on the Web at http://www.du.edu/grad/grad_cs.html and in the Office of Graduate Studies, University Hall, Room 216, or your Department.

III.  DEPARTMENTAL PROCEDURES FOR STUDENTS PURSUING A MASTER'S DEGREE IN DIGITAL MEDIA STUDIES

Items below are presented in the approximate order in which they need attention. The student must assume full responsibility for meeting the basic requirements and deadlines as set forth by the Office of Graduate Studies as well as the specific requirements as outlined by the Digital Media Studies program.
1. 
ADMISSIONS STATUS

If admitted provisionally, check with the department about being moved to regular status as soon as conditions are met. Graduate credit under the provisional status is limited to 15 quarter hours.

2. 
ADVISING

The Digital Media Studies Graduate Director acts as general advisor for all graduate students. Students should check in with the Graduate Director every quarter before registering or plan to attend a general orientation/advising session with other graduate students. Students choose an advisor for their M.A. Thesis or Project based on the work being produced and availability of DMS faculty.

3.
COMPUTER LAB AND WEB SERVER SPACE

Upon entrance to the program, all DMST students will receive an access code for the 24/7 STURM 211 computer lab.  Non-DMST majors will receive an access code while enrolled in a DMST class.  Access codes for non-DMST majors will expire at the end of the quarter in which the student is enrolled in a DMST class.  Before receiving an access code to STURM 211, students must see the DMS office assistant in STURM 216 to complete and sign the Request for Digital Media Lab Access.  Once the application has been signed, the student will be given their access code.

Students will also receive forms to sign up for server space to support their class projects.

4. 
TRANSFER OF CREDIT

When students first begin their Master's program, they must be sure to petition the DMS Graduate Committee for any transfer credit they hope to have accepted (for courses completed prior to their enrollment in this program). Students must check soon afterward in the Registrar's office to be sure accepted credit has been put on record. All transfer of credit must be completed at least one quarter prior to quarter of graduation. Courses taken for Pass/Fail or S/U may not be transferred; all transfer credit must carry a minimum grade of "B". Students should check the University of Denver Graduate Bulletin for specific university requirements on transfer of credit.

 5. 
GENERAL SUBSTITUTION COURSES

Occasionally, students may have previously taken courses that are comparable to required courses. Such students may petition the DMS Graduate Committee to waive a required course in such a situation. Substitutions for course requirements must be approved by the DMS Graduate Director and the Director of Digital Media Studies.  To request a substitution, these students should write a letter to the Graduate Director stating the request, with details of previous experience or related coursework.

6. 
INDEPENDENT STUDY AND INTER-TERM COURSES 

Within the 48 course hours that students must complete in the Digital Media Studies Master's program, they will have the opportunity to take some elective courses. Students has several options beyond the traditional quarter course offerings, including both an independent study and an inter-term course.

Independent Study. Students may register for DMST 4991: Independent Study with the approval of a DMS faculty member, who will direct the independent study, and the Graduate Director. The student will need to write a one-to-two page proposal outlining what the independent study will encompass, giving a copy to both the faculty member directing the independent study and the Graduate Director. Academic grades are assigned for such work. The assignments must be completed within the quarter in which they are undertaken. Only four Independent Study credits will count toward the 48 hours needed to complete the Digital Media Studies program. 

Inter-term Courses. Students may register for one inter-term course to count for credit towards the 48 hours needed to complete the Master’s program in Digital Media Studies. Inter-term courses are offered between the Fall, Winter and Spring Quarters and during the summer. These courses vary so students should check the new listings each quarter to see what will be available. Inter-term classes are usually cross-listed as both undergraduate and graduate courses. Graduate students who register for inter-term classes are expected to fulfill special or extra requirements to receive credit toward Master’s degree in Digital Media Studies.

7. 
GRADUATE STUDENT INTERNSHIPS

Internships are available for credit and are highly recommended. Students may take DMST 4980: Internship as part of their course electives. Digital Media Studies graduate students are limited to no more than four internship credits in their 48 program hours.  Internships are available with a variety of local, regional, national or international corporations, agencies and organizations.

Students who wish to take internship credits must have completed at least 24 hours of course work. Students should schedule the internship in consultation with the Graduate Director. The Graduate Director will notify students of internship opportunities as they come up. All internships are administered and supervised by the Director of Internships for the Digital Media Studies program. Currently this is Cathy Grieve, Department of Mass Communications and Journalism Studies, who will also have a list of available internships. It is also possible for students to develop their own internships, but this must be done in consultation with the Internship Director and meet the approval of both the Internship and Graduate Directors.

Most 4 credit hour internships require 12 to 16 hours of work per week. Whether students are paid for the internship depends on the employer. Grades are issued by the Internship Director, in consultation with the internship provider, based on a written report, a portfolio and an oral presentation at the end of the internship. Grades will be based on the evaluation of these items and on the written evaluation of the internship employer.

Graduate students may register for a second internship, but only four will count toward the 48 hours required for the M.A. degree.

8.
M. A. REQUIREMENTS: THESIS OR PROJECT

Students pursuing an M.A. in Digital Media Studies are required to do a Master's Thesis  (1-8 credit hours) or Project (1-4 hours). Both a Thesis and a Project will involve a digital component (e.g., Web-based media; digital video and/or audio; interactive media). Both also involve elements of written critique and research. The scope of a Thesis may be larger than that of a Project, hence the greater number of credit hours that may be devoted to Thesis research, production, and writing.

Usually, students begin to focus a Thesis or Project topic and research during the Fall Quarter of the second year.  Once students have generally settled on a topic and a methodological approach, they should approach a DMS faculty member to become the primary Thesis or Project advisor. Given the broad background of the faculty members teaching in the Digital Media Studies program, students have great flexibility in developing both topics and methods of design, research and production. Students should choose the faculty member with the expertise and background which best matches their own interests. In some instances, a faculty member may wish to confer with one or more other faculty members to determine the viability of a student's work before accepting the role of advisor.

When a faculty member agrees to become the Thesis or Project advisor, students should work with their advisor to develop a strong proposal. The advisor will help the student to focus the work. In addition, the advisor may suggest other readings or coursework that will help the student develop his or her ideas. The student should meet with his or her advisor at least twice to complete the proposal. For more details on the proposal formats and content, see the two major sections below.

In general, students deciding between the Thesis or Project option should consider: 

1. the scope and nature of the work being proposed;

2. whether the content, design, and/or production involves specialty areas that might require the involvement of multiple faculty members;

3. the role of presentation, defense, and assessment of the work.

Following approval of their Thesis or Project proposal, students may then proceed as described in the proposal, and then report and discuss the results of the project in a final written document. After completing either the Thesis or Project, students will schedule a public presentation; the Thesis presentation will be followed by a closed, oral examination and defense conducted by the Thesis committee.

Procedural distinctions between the two options are as follows:

· Thesis work must be registered for as Thesis credits (DMST 4800). The Project should be registered for as Project credits (DMST 4900).

· The Thesis requires a committee of three faculty with designated expertise in the area(s) of study, as well an independent chair (a faculty member from outside of the DMS program) to conduct the Thesis defense. The Project requires one faculty advisor who directs the research and production. 

· The Thesis proposal must be presented to and approved by the three DMS faculty members of the committee. The Project proposal must be approved by the DMS Graduate Committee in addition to the advising faculty member.

· The format for the written component of the Thesis must conform to guidelines set forth by the Office of Graduate Studies (for these guidelines and other resources see http://www.du.edu/grad/grad_cs.html). The Project allows for varied formats, though certain content must be included.

· The Thesis must be passed, with or without revisions, by the Thesis committee. The Project is assigned a letter grade by the supervising faculty member.

· The Thesis is submitted for approval to and archived by the Office of Graduate Studies. The Project is archived solely by the DMS program.

9.
M.A. THESIS OR PROJECT TIMELINE
As students begin work on a Thesis or Project, it is important they consult their advisor and develop a timeline. Below is a typical timeline for a full-time graduate student.

First Year
End of Spring Quarter: Begin getting a sense of the topic and which faculty might serve as advisor. Having completed the foundation sequence, strategize which courses to take the next year and what role these would play in the Thesis or Project.

Second Year
Fall Quarter: Complete background research and literature reviews. Develop formal proposal. Select Thesis committee or Project advisor. Submit proposal by end of the quarter. If approved, begin work on Thesis or Project; if not approved, revise the proposal according to instructions of the appropriate committee.
Winter Quarter: Continue work on Thesis or Project. Complete a draft of the Thesis or Project in time for the advisor’s review by the end of the quarter (usually, allow for three weeks).
Spring Quarter: Complete Thesis or Project. Present and defend Thesis, or present Project. For the Thesis, be sure to consult the list of deadlines for the defense (called, oral examination) and for submission of final copies of the work. Projects are due by the end of the Final Examination period.
IV.
 GUIDELINES FOR THE M.A. THESIS OPTION

Master’s students pursuing a formal Thesis option must register for DMST 4800 Master’s Thesis (1-8 credit hours).  Students will work with a Thesis committee in addition to their primary advisor in the writing of their proposal. The student and advisor will select a Thesis committee, which includes the advisor and a minimum of two other members of the DMS faculty who will read the formal research and production proposal and assess the final Thesis. These additional members should be contacted and asked if they would be willing to serve on the Thesis committee early in the process. The student  will also need to bring in one faculty member from outside of the Digital Media Studies program to chair the Thesis defense. 

Thesis Proposal. Most Thesis proposals run between 25-30 double-spaced pages, with additional pages for storyboards, mock-ups, site maps, and so on.  While the final format may vary according to the direction of the primary advisor, all Thesis proposals should include the following:

1) Overview of the Thesis: this may take the form of a general introduction to the topic, research, design, and production of the work being proposed. This section should address the work’s scope, the approach to be used to examine its subject matter, and the student's interest in the subject and the research methods employed. The Thesis proposal should also address the digital media production necessary for its completion, including design elements, format and delivery.


2) Literature and Media Review: a student should include a review of the literature and media related to the specific topic, providing a clear and succinct statement of the questions and issues that the Thesis will address. This review should provide a critical analysis examining the approach to the topic and the proposed work’s design and production, highlighting the specific issues in the debate about that approach. The discussion should make clear where the student places herself or himself within that debate to justify the approach applied to the Thesis. If appropriate, the proposal should include a discussion of the contributions the study will make to the existing discourse on the thesis topic.

3) Outline and Timeline: the student should include a brief outline of each component or chapter, accompanied by a timeline for completion.

4) Thesis Abstract: summarize the thesis in 150-200 words.

Thesis Committee Review of Proposal. The Thesis proposal must be submitted to the DMS faculty members of the Thesis committee for approval and feedback before the student is given the okay to begin work. The student should provide the committee with a copy of the Thesis proposal two weeks before the committee meets to discuss the proposal, suggest revisions, and approve proceeding with the Thesis. At the meeting the committee members will question the student on the project's theory, design, and research and production methods to ensure that the Thesis is rigorous and of appropriate scope. Revisions to the proposal may be required following this meeting, but once the committee has approved the proposal, the student may regard it as a contract. An approved proposal outlines specifically what procedures the student must follow to complete the Thesis requirement. No committee member may fault the student for the general research and production objectives once the Thesis is complete ­­ such concerns must be addressed at the proposal meeting. The Thesis defense is more concerned with the outcomes of the research and production. The student should submit a copy of the final proposal to the DMS Graduate Director.

Formats for Written Component of Thesis. For students completing a Thesis, the format of the written component should follow exactly the guidelines developed by the Office of Graduate Studies. The "Master's Thesis Instructions" booklet describing these guidelines may be obtained from the Office of Graduate Studies or downloaded at the following URL: http://www.du.edu/grad/grad_cs.html. The length of the Thesis will be determined by the approach to the written component and the topic, but most theses average between 80-100 pages.


Thesis Defense. The student will defend the Thesis before the committee shortly before completion of the degree. In addition to the DMS faculty serving on the Thesis committee, the student must contact a faculty member outside of Digital Media Studies to act as the outside chair of the defense. The outside chair presides over the defense, providing both quality control for the University of Denver and protection that the student is being treated fairly by the committee. The Office of Graduate Studies must be notified of the defense three weeks prior to the date, using their form (http://www.du.edu/grad/grad_cs.html). As with the proposal, the student should deliver copies of the final work to the committee members at least two weeks prior to the defense. 

At the defense, the student may be questioned on interpretation of the results, methods used, any additional unanticipated findings, and the implications of the work. Some revisions of the Thesis may be required by committee members. The formal defense will be preceded by a public presentation. The format for the presentation of the work will be decided in agreement with the primary Thesis advisor. Public presentations and a brief Q&A session should take no more than an hour.

Thesis Completion. Three copies of the revised Thesis are required, along with a CD-ROM (or other appropriate media format) with digital content; one copy of the Thesis must be filed with the Office of Graduate Studies, following their instructions. Also, the student is required to file one copy of the Thesis with the Graduate Director of Digital Media Studies and one copy with the Master's Thesis advisor.
V.
 GUIDELINES FOR THE M.A. PROJECT 

Master’s students who do not wish to take the Thesis option must complete a DMST 4900 Master’s Project (1-4 credit hours).  Students will work with one member of the DMS faculty to act as advisor, directing research and guiding production. While keeping within the broad Project guidelines included in the DMS Graduate Handbook, the final formats of the Project proposal, the Project itself, Project presentation, and post-production analysis are determined in dialogue with the faculty advisor.

Project Proposal. The final format of the project proposal is determined in dialogue with the faculty advisor.  Most proposals run between 10-15 double-spaced pages, with additional pages for storyboards, mock-ups, site maps, and so on. Given this variability, here are some general guidelines that Project proposals should address:


1) Project Foundations: themes and content, theoretical/critical contexts, supporting material (including literature and media reviews), media format(s), delivery modes, production.

2) Desired Outcomes: establishes what the student expects to learn while creating this Project.


3) Project Goals and Experience: relate previous coursework and experience to the proposed work.


4) Outline and Timeline: sketch a basic outline of anticipated work flow and process stages; you should also project a timeline along with your outline, estimating the time you anticipate needed to complete each step.


5) Project Abstract: summarize the Project in 150 to 200 words.
Review of Proposal. The Project proposal must be submitted to the DMS Graduate Committee for approval and feedback before the student is given the okay to pursue the Project. This review may happen in person or via email. Students should not be advised to begin work on the Project until the DMS Graduate Committee has approved the proposal.  If the DMS Graduate Committee recommends revisions to the Project Proposal, the student will be required to submit a revised proposal to the Graduate Committee.

Post-Production Analysis. To complete the M.A. Project, students need to submit a final written document to their advisor and the DMS Graduate Committee. While there is not a specific template, the document should include: 

1) a copy of the final draft of the proposal, including review of literature and media, and a comprehensive citation of resources;

2) any supporting production materials, such as site maps, sketches, drafts, and so on;

3) a new reflective piece, which provides an opportunity to discuss the technical production of the work; to contextualize the work theoretically and culturally; and to assess the work critically. Here is a form that works well for this aspect of the post-production analysis:

 

PROJECT: Briefly describe the project. What did you see as the project's
most important goals?

 

PRODUCTION: How did you meet the goals of the project in your work? What specific design techniques and production strategies did you use to fulfill or surpass these goals? What works, sites, and/or media producers served as role-models for you?

 

CONTEXTS: How would you position your work in larger theoretical and/or
cultural contexts? Your response here could touch on the content of your
work (e.g., a theme or abstract concept); theories of production and
technology (e.g., issues related to digitizing community); or both (e.g.,
online collaboration focused on a particular theme). What works, sites,
and/or media producers served as role-models for you?

 

CRITICAL: What did you hope to communicate or express in your work? Explain what you learned along the way that may give people greater understanding of your finished project, the processes involved in its completion, and yourself as the creator of this project. What was changed from the original proposal in the final version of the project?

The new, reflective portion of this document should be approximately 15-20, double-space pages. A draft of this Post-Production Analysis should be delivered to your advisor and the DMS Graduate Committee two weeks before your scheduled presentation. You and your advisor should decide how much time you have after the presentation to deliver the final version of this document, as well as of the Project itself.

Project Presentation.  Students should prepare and arrange for the presentation in consultation with their faculty advisor. The DMS office assistant will help schedule a room and time. While other DMS students and faculty are encouraged to attend M.A. Project Presentations, please keep in mind that only your faculty advisor is required to attend. The presentation itself should address the following:

· a general overview of the Project, its major themes and concerns;

· a contextualization of your work in light of critical research of literature and other relevant media;

· a self-assessment of the Project (what worked and what didn’t; what was changed from the proposal, if anything; what would you do differently?);

· future of the Project

Project Completion. To complete the M.A. Project, students will submit the finished Project and final draft of the Post-Project Analysis to the faculty advisor as well as to the Graduate Director, as follows:

1) For the advisor to grade the Project, the student must submit a copy of the Project and final written documents. The student and advisor will decide on specific dates, but this can take place no later than the end of the finals period for the quarter in which the student has arranged to graduate. This gives the advisor about one week to assess the final Project and submit the grade on time. The advisor may require an earlier deadline. Rather than present at the very end of the quarter, the student may wish to allow for time AFTER the presentation to address concerns raised in response to the presentation and the draft of the written analysis.

2) Please provide to the Graduate Director TWO copies of the Project in its appropriate media (all web-based work must be provided on CD-ROM for archival purposes) and TWO copies of the Post-Project Analysis documents.

 ACADEMIC CALENDAR 2006-2007

AUTUMN QUARTER 2006
Sept. 
4-8
Mon - Fri.
New Student Orientation and Registration

Sept. 
11
Monday
Classes begin; Late registration for continuing students





Late registration fee begins

Sept. 
15
Friday

Last day to register for credit

Oct.  
20
Friday

Last day for Automatic W (6th week)

Nov. 
17
Friday

Last day of Classes

Nov. 20 - 22
Mon.-Wed.
Final Examination Period

WINTER INTERTERM 2006
November 27 - December 22 (Monday-Friday) 

WINTER QUARTER 2007
Jan.
  2
Tuesday
New Student Registration and Registration

Jan.   
  3
Wednesday
Classes begin; Late registration for continuing students





Late registration fee begins 

Jan.   
10
Wednesday
Last day to register for credit

Jan.    
15
Monday
Martin Luther King Holiday

Feb.    
14
Wednesday
Last day for Automatic W (6th week)

Mar.  
13
Tuesday
Last day of classes

Mar. 14-16
Wed - Fri.
Final Examination Period

SPRING INTERTERM 2007
March 17 - March 24 (Saturday-Sunday) 

SPRING QUARTER 2007
Mar.  
23
Friday

New Student Orientation and Registration

Mar.  
26
Monday
Classes begin; Late registration for continuing students; 





Late registration fee begins

March
30
Friday

Last day to register for credit

May 
4
Friday

Last day for Automatic W (6th week)

May 
28
Monday
Memorial Day

June 
4
Monday
Last day of classes

June 5 - 7
Tues - Wed.
Final Examination Period

June
8
Friday 

Graduate Commencement 

June
9
Saturday
Undergraduate Commencement

ACADEMIC CALENDAR 2006-2007, continued

SUMMER INTERTERM 2007
June 10 - June 17 (Sunday – Sunday) 

SUMMER SESSION 2007

June
15
Friday

New Student Orientation and Registration

June 
18
Monday
Classes begin; Late registration for continuing students





Late Registration Fee Begins

June
22
Friday

Last day to register for credit 

July 
27
Friday

Last day for automatic W (9 week classes)

Aug.
16
Thursday
Last day of classes

Aug.
17
Friday

Commencement

FALL INTERTERM 2007
August 17 - September 2 (Friday – Sunday)

ACADEMIC CALENDAR 2007-2008

AUTUMN QUARTER 2007
Sept. 
3-7
Mon - Fri.
New Student Orientation and Registration

Sept. 
10
Monday
Classes begin; Late registration for continuing students





Late registration fee begins

Sept. 
14
Friday

Last day to register for credit

Oct.  
19
Friday

Last day for Automatic W (6th week)

Nov. 
16
Friday

Last day of Classes

Nov. 19 - 21
Mon.-Wed.
Final Examination Period

WINTER INTERTERM 2007
November 26 - December 21 (Monday-Friday) 

WINTER QUARTER 2008
Jan.
  2
Wednesday
New Student Registration and Registration

Jan.   
  2
Wednesday
Classes begin; Late registration for continuing students





Late registration fee begins 

Jan.   
8
Tuesday
Last day to register for credit

Jan.    
21
Monday
Martin Luther King Holiday

Feb.    
13
Wednesday
Last day for Automatic W (6th week)

Mar.  
11
Tuesday
Last day of classes

Mar. 12-14
Wed - Fri.
Final Examination Period

SPRING INTERTERM (BREAK) 2008
March 15 - March 23 (Saturday-Sunday) 

SPRING QUARTER 2008
Mar.  
21
Friday

New Student Orientation and Registration

Mar.  
24
Monday
Classes begin; Late registration for continuing students; 





Late registration fee begins

March
28
Friday

Last day to register for credit

May 
2
Friday

Last day for Automatic W (6th week)

May 
26
Monday
Memorial Day

June 
2
Monday
Last day of classes

June 3 - 5
Tues – Thurs.
Final Examination Period

June
6
Friday 

Graduate Commencement 

June
7
Saturday
Undergraduate Commencement

ACADEMIC CALENDAR 2007-2008, continued

SUMMER INTERTERM 2008
June 8 - June 15 (Sunday – Sunday) 

SUMMER SESSION 2007

June
13
Friday

New Student Orientation and Registration

June 
16
Monday
Classes begin; Late registration for continuing students





Late Registration Fee Begins

June
20
Friday

Last day to register for credit 

July 
25
Friday

Last day for automatic W (9 week classes)

Aug.
14
Thursday
Last day of classes

Aug.
15
Friday

Commencement

FALL INTERTERM 2008
August 15 – August 21 (Friday – Sunday)

 IMPORTANT PHONE NUMBERS
BOOKSTORE - Driscoll Center South




303-871-3251

CAREER CENTER –Driscoll Center South Rm. 046


303-871-2150


Career Counseling/Testing, Career Resource Library,


On-Campus Recruiting/Resume Referral

DIGITAL MEDIA STUDIES OFFICE – Sturm Hall 216


303-871-7716


William Depper, Undergraduate Director



303-871-4661

Rafael Fajardo, Director





303-871-3265

Trace Reddell, Graduate Director




303-871-3874

ENGLISH LANGUAGE CENTER




303-871-3075


1958 South Josephine Street, Room 001

OFFICE OF STUDENT FINANCIAL AID



303-871-4020


University Hall, Room 255

BURSAR’S OFFICE






303-871-4944

University Hall, Room 223


(business transactions such as tuition, holds, fines, etc.)

CASHIERS - University Hall, Room B125




303-871-4111

INTERNATIONAL STUDENT ADMISSIONS



303-871-2790


International Student Advisor (International House)


303-871-4912


2200 South Josephine

GRADUATE ADMISSION AND GRADUATE STUDIES


Graduate Admissions (University Hall, Room 216)


303-871-3119


Graduate Records & Graduation (Univ. Hall, Room 216)

303-871-2302


Karen Fennell – Executive Assistant to Vice Provost

303-871-2706


(Mary Reed Building, Room 3-5A)

MASS COMMUNICATIONS





303-871-2166

REGISTRAR








303-871-2284

RECREATION (Campus) Athletics, ice arena, pool, equip. room, etc.
303-871-2275

STUDENT HEALTH SERVICES





303-871-2205
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